





























Comments on the Calvert County Comprehensive Plan (May 2018 Draft)

Comments received through June 13, 2018

NAME GROUP/AGENCY ADDRESS Date | #of
Received | Pages
Andrea Hurley 5/26/18 1
Kurt Evers 5/29/18 1
Jennifer Hazzard 5/29/18 1
Robert Daniels Prince Frederick 5/29/18 1
Liudmyla Jones Chesapeake Beach 5/29/18 1
Cynthia Peil 3120 Hickory Road 5/30/18 & 4
Dunkirk, MD 6/12/18
Kent Mountford Estuarine Ecologist & 10200 Breeden Road 5/29/18 1
Environmental Historian Lushy, MD 20657
Nancy Mountford Cove Corporation
Anna Isalenko Chesapeake Beach 5/30/18 1
Joseph Schwenk Dunkirk 5/30/18 1
Thomas Goucher 5/30/18 1
Miriam Gholl Port Republic 5/25, 5/29, 6
5/30, &
6/8/18
Bill Peil 3120 Hickory Ridge 5/30/18, 18
Rd, Dunkirk, MD 6/1/18 &
6/12,/18
Carolyn Anderson 5/29/18, 6
6/2/18, &
6/9/18
Terry Pennington Huntingtown, MD 6/8/18 & 3
6/12/18
David Bury 6/8/18 2
JP and Phyllis Dunkirk, MD 6/10/18 1
Sherkus
No name/Open 6/11/18 1
House-Prince
Frederick
No name/Open 6/11/18 1
House-Prince
Frederick
No name/Open 6/11/18 1
House-Prince
Frederick
Kelsey Hernden Chesapeake Beach 6/11/18 1
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NAME GROUP/AGENCY ADDRESS Date # of
Received | Pages
James Arthur 128 Bay Ave 6/11/18 1
Prince Frederick
Betsy Detwiler 2829 Bay Blvd 6/11/18 1
Huntingtown
Gary Dzurec 4215 Weeping Willow | 6/11/18 & 3
Huntingtown 6/13/18
Karen Hesson 1640 Lottie Fowler 6/11/18 2
Prince Frederick
Amelia Johnson 413 Paula Terrace 6/11/18 2
Prince Frederick
nonitalianl 6/11/18 1
Cheryl Reese 3604 Bayview Dr. 6/11/18 2
Chesapeake Beach
James Springfield 225 Chesapeake Ave 6/11/18 1
Linda Springfield 225 Chesapeake Ave 6/11/18 1
Huntingtown Citizens | Huntingtown Citizens Assoc. Huntingtown, MD 6/11/18 & 8
Association 6/13/18
Porawi Luatthong Prince Frederick, MD 6/11/18 1
Jackie Eanes 6/11/18 1
Anita Brown 6/12/18 3
8:39, 8:53
& 9:22
Tim Grover St. Leonard 6/11/18 5
Margo Hallisay Dunkirk 6/11/18 1
No name/Open 6/12/18 1
House-Dunkirk
Karen Skirchak 6/12/18 1
John Bennett 2729 Icehouse Court 6/12/18 1
Dunkirk, MD
Mark Power Breezy Point 6/12/18 1
Chesapeake Beach,
MD
Clare Bennett 2729 Icehouse Court 6/12/18 1
Dunkirk, MD
Phyllis Sherkus 6/12/18 1
G. Macy Nelson, Calvert Coalition for Smart 401 Washington 6/13/18 5
LLC Growth, Inc. Avenue, Towson, MD
Tom Mero 6/13/18 2
JP Sherkus Dunkirk, MD 6/13/18 3
10:00 am,
10:24 am,
& 10:46
am

Page 2 of 3



mailto:Nonitalian1@hotmail.com

NAME GROUP/AGENCY ADDRESS Date # of
Received | Pages

Anthony Thomas 910 Guadaloupe Trail 6/13/18 1
Lushby, MD

David Ballot 220 Chesapeake Ave 6/13/18 1
Dares Beach, MD

Susie Hance Wells 3900 Adelina Road 6/13/18 2
Prince Frederick, MD

Jean McDougall Solomons, MD 6/13/18 1

Tricia Powell 422 Overlook Drive 6/13/18 2
Lusby, MD

Jane Prince Frederick, MD 6/13/18 1

Walt Boynton 2005 Henry Hutchins 6/13/18 2
Rd, Prince Frederick

No name/Open 6/13/18 1

House-Solomons

Buddy Hance Port Republic 6/13/18 2

Randi Vogt Port Republic 6/13/18 3

Mary Burton 6/13/18 2

Jeff Klapper 6/13/18 2

Lo Vill 6/13/18 2

Maria Sanchez Organization Development and 6/13/18 2

Change Management

Ed Bender 145 Owings Hill Court | 6/13/18 1
Owings, MD

Margaret Dowell Sunderland, MD 6/13/18 1

Diane Bachek 5051 Breezy Point Rd 6/13/18 1
Chesapeake Beach

Susan and Gary 6/13/18 2

Dzurec

Von Willey 6/13/18 2
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From: Marisa Sanchez <marisa_s sanchez@hotmail.com>
Sent: Wednesday, June 13, 2018 10:01 PM

To: Planning and Zoning <pz@calvertcountymd.gov>
Subject: comments on Comprehensive Plan

In general, | find the Plan needs to have more connection points across the various parts -
housing, economic vitality, transportation, etc. For example, the Housing section has goals
related to increasing multi-family housing, but the Economic Vitality section does not support
the increase in high-salaried jobs to support young families being able to afford mortgages on
townhomes or condominiums. The Economic Vitality section does not address how it can
attractlarge employers to increase the percentage of in-county employment, which would
increase the tax base as well as address traffic problems from dailycommuters to DC/Baltimore/
VA.

On Page 1-1, pleaseinclude a diagram that links the Comprehensive Plan with the various Town
Center plans, and other functional plans and show the progression of decisions. My
understanding is that once the Comprehensive Plan is completed, then the Transportation Plan
is developed, then the Zoning Plan, and finally all of the Town Center plans and other functional
plans (such as the Economic Development Strategic Plan) are updated.

On page 1-1, please explain howthese specific "documents both inform the Plan and will need
to conform to it in their subsequent updates.” How can documents both inform and conform?
What is the timing ofthese updates? How do you ensure that the Plan (described asa policy
document) is enforced in the lower level plans? Please include an explanation of the entire
process showing inputs/outputs/parallel activity.

Goal 3-3 (Develop Town Centers...) should designate specific Town Centers to fulfill specific
needs the citizens voiced. e.g., Dunkirk can be designated as high-end retail and entertainment,
Prince Frederick designated as government and college, Solomons designated as tourism (agri-
and marine). This focus ensures that we have a variety of "destinations" and that we fulfill
citizens' needs across the entire countywhile still allowing each Town Center the flexibility to
design its environment within the designation.

Goal 3-3 (Develop Town Centers...) should include strategies to attract retailers that will fulfill
the "lost spending" categories cited in Table 8-5. This not only supports increased tax base but
also improves quality of life as residents (most of whom commute outside the county) will not
also need to drive outside the County on the weekends to do their shopping.

Goal 3-4 (Direct Commercial and Industrial Uses...) andGoal 8-2(Direct Business Growth to
Town Centers...) should include strategies to attract large employers (e.g., government
contractors, healthcare companies, etc.). Increasing the % of in-county employment will reduce
traffic issues, increase our tax base, allow young college graduates to live and work in
theCounty. The current set of strategies focus on small business and home-based business --
our young college graduates are looking for career development; small businesses and



agriculture business and retirees will NOT substantially increase the economic tax base. We
need to attract large employerswho will hire mid-to-high salaried employees so more of our
residents can work within the county.

Goal 8-3 "Expand tourism™ should be designated in tourism areas such as Solomons. Tourists
don't want to drive to multiple small parks and recreation sites throughout the County but want
a destination where they will find activities, restaurants, shopping, hotels. Also, citizens do not
want small disparately-located tourism spots throughout the County, further contributing to
weekend traffic. Dunkirk, Lusby, PF are not tourism locations, so designate Solomons as our
tourism center

Goal 10 on Community Facilities should include more objectives that relate to increasing the
"vibrancy" of the Town Centers through community-building "facilities” such as Town Center
greens, performance stages, outdoor skating rinks. | don't see much throughout the Plan on
strategies to achieve this sense of place and vibrancy described in the overview.

I very much concur with the strategy to direct commercial, retail, and multifamily residences in
the Town Centers while keeping the rural atmosphere in the rest of the County. | would like to
see more effort to eliminate some of the smaller strip centers along Rt. 4 and consolidate those
stores to the Town Centers.

Thank you for soliciting and considering citizen comments.

Marisa Sanchez
Organization Development and Change Management
703-217-3798 (m)
























